IMPORTANT INFORMATION REGARDING
CASE MANAGEMENT NO. 1

Case Management Order No. 1 was entered in 2000. Dueto both the
passage of time and certain changed circumstances, there will be
substantial revisionsto this Case Management Order. The process of
revising the CM O isunderway and Case Management Order No. 2 will
be entered when the revision processis complete. Asin any complex
litigation, therewill be subsequent Case Management Ordersto address
issues asthey arise.

l. If you have any gquestions concerning the litigation option prior to the
entry of subsequent Case Management Orders, you may contact the
following persons:

A.  For questions concerning the decision to litigate, you may contact
gther:

1. Raph I. Knowles
Ledie J. Bryan
Doffermyre Shields Canfield Knowles & Devine
1355 Peachtree Street
Suite 1600
Atlanta, GA 30309
Rknowles@dsckd.com
L bryan@dsckd.com

Or

2. Jeff Condra
Office of Plaintiffs Liaison Counsel
2008 2d Avenue North
Birmingham, AL 35203
|condra@oplc.org




B.

For questions concerning the Court’ s electronic filing system, you
may contact:

Julie Owens

Dow Corning Litigation Unit

U.S. Digtrict Court

Theodore Levin United States Courthouse
231 West Lafayette Blvd.

Detroit, M| 48226

Julie owens@mied.uscourts.gov

1. Immediate Modifications to Case Management Order No. 1

A.

In order to anticipate the litigants' needs and formulate additional,
useful Case Management Orders, the Court will need information
from opt out litigants earlier than anticipated in CMO No. 1, 1.
Therefore, the Court will require that each opt out litigant complete
a questionnaire, approved by the Court, that will be enclosed ina
|etter sent to you after you opt out. When you receive the letter
and questionnaire, please pay careful attention to the directions on
where to submit the questionnaire and the deadline to submit the
guestionnaire.

Case Management Order No. 1 includes a reference to Magistrate
Judge Marc Goldman. Magistrate Judge Goldman is no longer the
Magistrate Judge assigned to this case and references to himin the
CMO should be disregarded.



